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Istota metody refleksji strategicznejThe essence of the strategic reflection method



Table 1.

Tabela 1.

Otoczenie / Environment Szanse / Opportunities Zagro enia / Threats

Potencja  / Potential

Strengths

Weaknesses









Koncepcja konkurencyjno ci regionuThe concept of competitiveness of the region 





Konfrontowanie oczekiwa  u ytkowników 
regionu z jego zasobami

Confronting expectations of the users of the 
region with its resources



Table 2.

Tabela 2.

Wyszczególnienie 
Speci ication

Klienci / Customers
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Technical- economic infrastructure

Social infrastructure

Natural environment

Spatial planning

Resources and labour costs

Business-related environment

Boundary sum
Total



Table 3.

Tabela 3.

Wyszczególnienie
Speci ication

Klienci / Customers

Inwestorzy / Investors Tury ci / Tourists
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Efficient transport system

Weak business-related 
environment

Lack of scientific-research 
facilities
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Active local community

The high quality of the 
natural environment

Absorbent regional 
market

Qualified labour resources

Armed plots

Recreation centres

Total



Zako czenieConclusion
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