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Abstract: Features of thost-informational Society and the future involve the personnel of a completely scientifistitution.

stage of society development, so called CreativeieBocare
considered in this article. This is the highesigstaf the Post-
information Society that will provide creativity @nbeauty.
Meanwhile there are discussed problems correspgnttnthe
"Creative Economy" (that is an economy based ontieiga and
the education in the Creative Society. Educatio&ativity is a
requirement of the modern economy, without whiclisitargely
meaningless. The task is the transition from tlieriation Society
to the Society of Masters, from teaching knowledte mastery in
all forms, that is, the transition from the cult kfiowledge to
mastery.

Keywords: Creative Society, Creative Economygative, beauty,
mastery, skills.

1. CREATIVE SOCIETY AS THE HIGHEST STAGE
OF POST-INFORMATION SOCIETY

We live in an era of constant change. "The Inforomat
Society" is also changing as it moves to a wellrobaf
boundary. In the analysis of the modern economyetlaee
clearly identified features showing what will
information society look like — it will be a socyetof
creativity, so called "Creative Society".

This is an important relationship to
technology, because it is from the information teslbgy
that creative civilization is born. In this and ethworks and
many monographs and studies [1, 3, 4], we showctilsge
reasons why the future is not the world of machiibes the
world of creators as the technologies themselvesre
creative.

In a short article, it is impossible to give a deth
forecast, a complete view of research and a ddtailedel of
the future process, which covers the entire mornyf4, 1,
3] with bibliography listing more than five hundraghits,
taking up 27 pages, but it is possible to give aegal
concept to some studies. In addition, keep in ntivad the
forecastrequirements are different from the requiremeffits
the experiment, theory, hypothesis, scientific emts and
even philosophical concepts.

A forecast means that has not yet occurred andnogy

occur and solving some scientific concepts stiled® to

Artykut na podstawie referatu wygtoszonego na Ihfaencji
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post-
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information

This study is a part of the philosophical and tle&oal
investigations of a team, working on a concept whife
challenges of creativity, educational problems,bpgms of
ideology, and problems of creativity stimulationabiildren,
students, and even in one country and society. ®hia
holistic study. Therefore, many of the problems rsagm
inappropriate. However, they are extremely impdrtahen
from the holistic study of these issues they amdresbed to
the particulars of computer art. In this paper, deselop a
vision for the future as a Creative Economy (in sattors
and Creative Company), Creative Society, Creative
Education and Creative Civilization. Philosophythe edge
of science ideas.

Creativeness, infinite area of creativity is thghast
stage of post-information society [1, 3, 4]. Crei&ji is the
highest form of development of the economy and its
culmination. The development of technology leadsthe
fact that work will be the highest stage of ecormomi
development, labour of people will be in the aréamlless
forms of creativity. This does not exclude heavykvdreal
creativity is the hardest work on the Earth and aleds
maximum stress of mental and often all physicargith as

The creative component in the product price has
reached critical value. All kinds of endless cregti are
meant, including advertising — scientific, artistiechnical,
and thousands of types in any profession. A proaitt
this creative component can cost tens of timesdrighan
the cost price (COGS), and goods without a creative
component lose their appeal and can even havgaine
value (including storage, utilization costs etc).e Wuy
a creative component of the product, creative ih ital
infinite forms and pay for it. The creative componenay
dominate in the price and determine the price eoptto
cost of goods sold (COGS). Sometimes it is necgst&ar
roduce some goods with their own self-costs, betgrice

f goods often depends mainly on the creative corapb
For example, a picture of some artists costs muaterthan
the price of paints, canvas etc. Nowadays this mdsle
transferred to economy.

Since the time when the creative component was to

determine the price and the value without regardcast
price, the economy has changed forever. Howeveh paw



product will go through the entire history of theoaomy
again in miniature.

Taking into account that legal or illegal manufaets,
the role of the creative component of profit, cgbypost any
product in an average of three months becomes iatden
even in those types of products where this is nepscted.
Even the toilet paper has been released in neatpwsand
kinds. Thus, creativity is now present in not ophlpgrams
and films.

Creativity has become exactly the demand of
profession. Most professions that are taught aveusities
imply creativity as a compulsory part of the prafes. The
study of the economy shows that without elements of
creativity the requirements for most trades simyaily not be
fulfilled, because even a perfectly trained spéstiabill not
be able to perform their duties without creativiGreativity
is an important but often overlooked condition abper
high salary for work done. Nevertheless, withoypribfit is

In many areas, technology has reached the pointevhémpossible. Both the economy and the market require

replication is costless.

creativity, without it, firms will go bankrupt, ndteing able

Even the mechanical work is becoming more and mote remain afloat, and specialists will not get aefd salary.

non-standard, and requires no redo but
mastership. Even the workers, who are building base,
can meet more and more non-standard projects, edau
rich companies each project is non-standard anginaii

like a piece of art. That is, each time the worisemaking

something new. A Master in projection needs a Maiste
work. An arbitrarily chosen group of builders hadsplve

many problems and they are proud that they arearsadn

addition, the best masters demanded an approxiynfuet

times larger fee. That is, creativity extends thep-down",

capturing and entering such professions that hatebeen
studied as creative. It looks like Master beingved.

In the above case with builders, the creative camepb
defines three-quarters of the salary of a spedifaster,
whereas, in some areas, this difference can réamsands
of times per hour of labor for the same educatibhis
difference cannot be ignored.

applicatiorhe market put an invisible demand on the prodewt.

example, the deference between pictures of Van @agh
unknown artists may be invisible for average aucketut
for the first one many of them payot money.

The dominant production force of economy will chang
society.

However, even though creativity is a professional
requirement, most universities do not teach it. otther
words, a student exits the institution not meetitgp
requirements of the market. In reality, he or sliéhave to
learn creativity by trial and error, and experiesbews that
it usually does not work. Educational institutiogenerally
use the information concept, born in the previoestaries
and fixed by the "information society", saying thsatools
should provide knowledge; a craft concept is ofteided,
which means not only to know, but also to be ablese this
knowledge. The elite educational institutions agady to

Creativity has become an integral part of the laboadd to knowledge both skill and practice.

Previously, the additional labor generated more fifpro

We need a completely new approach to the studyeas w

whereas the appearance of automation (press forminlink the old one is radically insufficient. Theosést

automatic factory, duplicating, distributing elexstic
version) caused manual labor to have little eféecthe print
run (circulation, edition, draw, printing, impress) and
performance. Very often no matter how many unitshaf
material load in automatic machine, circulation teneven
more difficult. However, at present the creativenponent,
which reaches and increases circulation, has askuime
mission of the former "surplus value." In many casthe

analogue of what is required in our time Master, like the
Masters of ancient Europe, when the output of #ieoal
was the Creator and Master. Nowadays, not only kedge
and skills are the pinnacle of education — butNeester is
the pinnacle of creativity, something more thanwiealge
and skills. Master is the pinnacle of everything.
Creativity as the top of almost any modern and -well

paid labor requires possession and mastery oficitgat

creative component now determines the print run and Creative Economy requires Creative Learning with a
production and sales volumes for the consumer. That completely different product and output — Masters.

exactly the creative component — scientific, techhi
organizational, sensual, advertising, etc. novaity the like,
including all the senses of the consumer and itsqmtion as
a commodity, and emotional, aesthetic, sensual ratging
from the use of the product, the state of the cowsu- that
now determines the size of circulation.

Creativity in all types formed the basis of cirdida,
value, profit — the longer retained creative urgenthe
longer operation and more profit. The cost has imeca
dynamic value that varies with time and dependsthan
creative part.

2. CREATIVE ECONOMY

2.1. Replicating, circulation, edition, duplication

and their role in world of creativity

The economy is rapidly approaching the point where
the cost of replicating at warp speed decreasesmpared
with the exchange value of goodstandard prints self-cost
value (replication prime cost, first cost) for thejority of
goods fell to negligible quantities. We are movitogthe
world where machines make a machine, which meaas th

Now the basis of the use-value, exchange valuthe first cost of the circulation will drop downaréy to the

demand is creativity. After passing a level of resity,
needs are determined exactly by requests and ¢bastics
of the human spirit (consciousness, psyche, mird,),e
namely, spiritual, mental, social, aesthetic, efpirations.
Even the most basic needs of the body exercisavihan
some creative direction: culinary arts, designethds and
S0 on.

cost of material and energy. This trend will bergased by
reducing the role of mechanical labor&work in thensping
process and increasing the role of creative work.
Sometimes one finds that the above-mentioned
situation applies only to the information of allnks of
designs, drawings, books, music, photographs, ipgmt
films that have already switched to a digital fotnfar

In the history, purely physical labor teamed uphwit sustainable existence. But in the same time theys dmwt

mental labor, and now they are both united witratvdy.
Labor has become creative.

48

realize that these things are passed to a digitahdt only
when means of reproduction and "production" of ¢hes
things were created and used at each house as ineares
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of reproduction and "production”.
sustainable into the digital format only after dqgpearance

Books were turned

This concerns ‘masterpieces of Masters™ as well as
‘goods with an infinite number of copies’, whicletually,

of home computers, high quality screens, e-booksaras have become digital information which is also prost

obligatory attribute of each home. Music in a digformat
has required the development of sound cards, MBgeps
and the entire music industry. Movies in a digitatmat
required home computers, powerful graphic cardd,ragh-
resolution screens. The transition to digital gamexpuired
the development of computers, video cards, joystckl the
whole industry. Information as though separatednfitbeir

carrier (representative agent good) only when meains

production obtained widespread.
Automatic factories with downloadable

performed-created once and only copy in infinity.

The first reason for the increasing role of cragtiis
reduction of the role of circulation, print, re@ing, copy,
edition, duplication that is, reducing the roleirmdustry and
increasing the role of design and creativity in phiee.

2.2. Competition and its role in the world of creaivity
A distinctive feature of the modern market, compare
with not only the past centuries, but also evereade ago,

technicalis sharply increased competition due to the devatop of

drawings in them directly from the program make thautomation and science. The economy is undergoing

beginning of a new era. Appearing in a great famthe age

qualitative jump of competition. This is an unpréested

of the machines that they make machines, they wikap. The path from an idea to release of a prothu¢che

inevitably become smaller and cheaper. Now we t@ady
predict the separation of information from hundreofs

market now takes an average of three to six molhsthe
appearance of products imitating other products tios

products, only when homemade means of productionarket, in other words, emergence of twin, alikeilar,

(reproduction) will have large quantities distribdtto homes
everywhere.

When we call a digital movie file a film, we now dot
even think that this is not a film — the film hadl 40 be
reproduced. However, a set of digits for us was fiime,
because we can just press a button to make itdoitus
hard to believe, but most likely that in the nertaddes we
will probably have else a sea of "digital productahd
maybe we will yet lick our lips looking at a screlde a cat
looking at a bird— it's all psychology of transferception.

consimilar to analogous goods or just copied prtslo€ a

firm on the market, takes an average of three nsorth
during which time all sorts of clones and imitatiproducts

usually enter the market. In addition, in some srdar

example in the fashion industry, imitation products exit

before the exit in the sale of the collection.

The starting period of a new model of clothing madl
Korean or Chinese workshops is only one day. Iremth
words, for one day they are able to develop anddaa new
model of clothing in small quantities, not to mentia copy

Information will be separated when the means dfom the photographs or just from the descriptioh o

production will be transferred to the consumer.

The process of replication is likely to be awaytba
other side from producer to consumer, leaving betwem
only the exchange of information. Moreover,
concerned all aspects of life. Most probably, wé sée the
transfer of the final production (replication) teetconsumer,
if it allows infinite variation of shapes, such &% the
production and reproduction of creative goods. Mik&tly
we will see the separation (liberatiodetachment) of the
creative part in its pure form (millions of typef areative
work, including science and technology, and theimher
will all grow). Nevertheless, even if the meangpadduction
should remain in the possession of the manufactimehe
situation of fully automatic machine productionwil be in
fact stamping (print pressing), that is, the rolegplication
will continue to decrease. On the first place, phecess of
creation of all kinds will increasingly stand oatiuding, of
course, the stage of development and design ofgyaod

clothing. This is not fiction, but a common fact.
That is, the average time for making maximum profit
after the release of a product by a manufacturer is

it haspproximately three months depending on the ingustr

Such competition has changed the rules of the game
the market, that is to say, the very conditionghaf profit
from the long-established firms.

If earlier creativity and design were special, thnew
they have become permanent. Permanent, constgotare
creativity has become a feature of firm survivalheT
company switched to permanent creativity as a pathe
conditions of its existence.

Thus, the firm NOKIA in a certain period passedte
following model: instead of development of a newdeidfor
the occasion, and even instead of the developnfeamtnew
model after the release of the previous one, treseldped
new models along with the previous one. That is@add0
the routine and the constant development of newetsod

means of production — investment goods, engineeringth a certain frequency [5]. In other words, tlewnmodels

environment, and consumption equipment.
We will see an era of heyday masse means
production in billions of exemplars as the firstid'b

in the project even before the release of the pteviones,
ahd at the same time can be in hundreds of projantsnot
necessarily, all of them will go into circulatiofhus,

machines" are transferred in smaller and the clstapsometimes even before a following model is reledséal

machine with small sizes, nano dimensions, micaigaic
chip.

the circulation, the next model is ready.
Zara’'s designers create more than thirty thousawd n

Creativity is the objective stage of manufactureesigns annually, from which more than ten thousarel

development, transition from uniforrflat identical bast
shoes or moccasins to an infinite variety of forriviost
probably, the means of production will go to thexsumer
when technological development allows the implermaton
of infinite variety. From this moment of the infiaivariety,
technology becomes art against its will.

Whatever it was, the role of replication will sutbes;
and it brings to the fore complex creative comparierthe
price.
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chosen for production [6].

Even in such creative future industries as airciafie
famous aircraft designer said that developing therat;
they need simultaneously designing a future modih w
special designing programs, because while they are
finalizing a project, it is already obsolete, andhsumer
needs a new one. The most advanced sector of thie wo
with most advanced development becomes obsoleta eve
before its release.
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Design becomes similar to Formula 1, but witholgésu from their labor, but they are almost temporarynfoi
and judges here situation is complicated by thetfat when possessors. It is easier to create by working Hemselves
an object is greater than the brain can perceieeg.28)[1,3], or for themselves as a tear@ompanies and developed
the brain loses the ability to make a choice amdeseen panic. economies wittingly or unwittingly create the caralis for
Then it refuses to accept the choice or followshtvel instinct.  creativity, because it maximizes profits, so it is an objective

In a situation with a great choice, it is even mor@rocess. By the way, corporatization on one hand an
difficult to choose. Here you need a brilliant diffnce, creativity on the other kill alienation.
distinction, otherness, diversity, discrepancysidiglarity as Creativity and craftsmanship reconcile with worldan
in art. Competition at a new stage made more gaodseal make work interesting, consciousness proximity e t
art than the actual contemporary art. A moderrstadan company doing the work internal and domestic arehter
allegedly avoid searching for a consumer. A prodant its the conditions for creativity.
manufacturers) cannot avoid the distinguishing eéuty.

Means cannot avoid the ability of the consumers .6. Freelance and remote accessd their role

distinguish beauty. in creativity

Extra wide and super speed competition have lgédeto Remote access and wide dissemination of freelancing
need for continuous improvement in all areas off@pct generate creative working conditions.
and constant creativity of a new product that syee will The very essence of money leads to the fact thayma

show, get close to the developments in the art.odpb people work for a man with the capital (rich magyen if
wonders that in Japan or Ancient Greece beautylavgsly formally, no one works for him. Even if he is a éorartist,
associated with the goods of dalily life. Master, or makes programs of the web, or makesomdlon

A manufacturer, as a master of ancient times, risefb advertisement. However, people make a product timet
to improve consumer, aesthetic, scientific, techiniand owner of money buys. In other words, they are wtidtking
other functions in all areas of goods, otherwisgytdo not on it vicariously,although they do not think so. Since the
stand out in the mass of millions of producers. mass income redistribution of capital in developedntries,

Competition again led to the fact that goods muest kthe era of big salaries and increase of generanass, we
unique, recognizable and responsible, not just m dave come to a situation when everyone works feryomne.
utilitarian sense, but also a kind of spiritual dee It has blurred the boundary showing who works fdrow.

Another reason for increasing the role of creatjvit In an ideal situation, everyone is working on the
which we are considering, is the qualitative immnaent of implementation of ideas and desires of each. Nétwocess

the level of competition. and anonymity in some measure transferred theigedtip
of an employer to the creator of the vertical efastoict
2.3. Individual product and its role in creativity world subordination to the horizontal. And the set ofemscpoints

In many areas, the indulgence of consumer tastés] to the fact that it is not always clear whawisrking for
shifted to individual development product for eacstomer. whom, and who buys, who is the owner and who iknsgl
It is way from mass production to individual credti in a that is creator can be the owner who sells his gaasl a
new level. The economy began to return to a sitnatthere piece of art to the manufacturer, who suddenly diatate
the goods are ready for each individual, and wektlthat the price. Nonetheless, each separately seeks hi@vac
this trend will only increase. An ancient decoratedphora Mastery and Master.
at the house was the piece of art and we also ¢orties on
the mass level. Culmination of that world is woofdViaster.  2.7. Technological, computer and other revolutionare

Since the satisfaction of physical needs comes into first stages of creative revolution
play, everything that is corresponded with the hama Each industrial revolution strengthened the role of
psyche, which means, the first of all, spiritualeds creativity.

Spiritual needs are an area of creativity. The first crisis of overproduction began more tloae
and a half century ago. By simplifying, overprodoict
2.4. Features of the psyche in the perception of aety "closed" the market of simple identical goods haxwed as

The concept of excellence, fineness and perfectsn, the basis of the explosion of invention. Inventiess and
we show in [1] and illuminate below, is inextricpdinked technical creativity from an area of marvels fag tich have
with beauty. Work on the perfection of the produst become demanded by the market. Overproduction ded t

definitely an area of creativity. creativity of all kinds.
Also all mental work to create new and perfect Finally, a half-century later the principle of the
products in all possible areas is the area of isigat conveyor was formed and implemented in Ford pldrater

the conveyor repeatedly improved. Nowadays, itheome

2.5. Corporatization and distribution of profit and its an automatic factory.
role in creativity world It is a principal transformation to electronic ity (e-

Companies are increasingly attracting their empgye books or e-music now tend to infinity on the on@dand
with profit sharing, turning them from the emplogei@mto partly as home factories as goods on the other.
the co-owners, that is, the self-employed. In Japghe It is possible absolute overproduction without
company is generally called "Uti A e, family, my, overproduction. A caterpillar of a conveyor turngoi a
domestic. Moreover, in the most developed countrieBeautiful butterfly.
according to different authors, after payment df ather The "secret” of "overproduction” and productivity i
expenses Sa|ary makes as much as 80 percent (ofnﬂbrsSimp'e. All human production operations are prme!tland
profit. That is, simple employees and workers of a firm arésually boil down to simple management of high-tech
objectively and subjectively at the level of seitsat no devices, which develop the core of the companyt Ehahe
longer wage workers, who feel alienated (Entfrengdufil.) ~ firm creates a pipeline or a line where workersqren only
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simple operations. In the simplest form, a worketspa The sole salvation of this society is in the Master
prefabricated formand just presses the button of the presshere they were present, the situation was greagyevthey
(or machine). Indeed, even a monkey can learn égspthe were not, objective ugliness and grayness were .born
"up" — "down" button. Without creativity, the planned economy began, be t

A similar approach leads to the fact that the ftam contrary, killing and absorbing the creativity agénius,
supply any number of lines, hiring and in a fewslagving becoming the antithesis of creativity. Sprayingraources
taught the unqualified personnel simple movememtse with a thin layer without concentrating them at thés
company creates the final production line (now sahé achieve saturation as well as a worthless sputteriime at
simple gives technology as some program — producti@ll it is path to nothing and paralysis of any mueat.
obtains some features of programming). As a redb#, Contrary to the current trend toward overproductamd
company can fill the whole world with its produataking market saturation, saturation does not occur iriramg, and
products for everyone and even more. there is atotal deficit. It swings all deficits like a seesaw,

The firm can train unskilled workers in no time,dan and begins a collapse of the planned economy, fpémas
such labour force could be always found in numbersshen the economy on the other side of total ovelpction
because the simple gesture and motion can be dode & absolutely everything.
trained by anyone, even an uneducated person, lsmd t  When such a society gives super concentration aif re
elderly and even teenagers. Not only in the vilkagad in Masters with giant projects and allows grassroofs o
neighboring Mexico, but also in China the Ford fioould economic and other creativity, it also can develap
gain thousands of them. contemporary China.

The quality of the goods has sharply changed. The The planned economy allows concentrating in advance
framework of the same lines usually just did nddwalany enormous resources literally in the space scaleishinert to
defect, because it is impossible to press the wimuigpn. an unexpected rapid innovation development whiaimot
Production has become immune to the human factor. e foreseen, but which is constantly, always anevier.
becomes free from influence of workers and humatofalt Any unexpected development, which will suddenly dath
is possible to hire anyone. Simple actions can déréeptly all the resources of the planet, will be blockedheiéas
trained by anyone. Thus, the problem of quality basn overproduction and redundancy of modern economg,tdu
solved radically and forever and ever. the fact that it consistently systematically one obge

Rejects (defective goods, waste, and flaw) andatiefe achieves overproduction and redundancy in absglwél
have become the problem of constructors and mecihasi spheres, are capable to develop in fact endlesstugh
of machine tools, machines and lines. thousands of underutilized enterprises in eachstrguThat

By concentrating around firms human labor and this just an endless development of no use to anpecause
world's resources at the expense of profits, yepuiting new of demand for reduction, and crisis occurs of
lines and quickly training new people, in ordemeake more overproduction, which was overcome by permanent
goods and to concentrate more profit, the companydc innovation.
make more goods than are needed by all the penfiaxh. Innovation and creativity have helped of partiailype

It would seem that there is no need to raise thhi  with the permanent crises of overproduction, alsakig the
of overproduction, conveyor and jump to quality,iethis economy as the deficit crisis. Although the glaiaichanism
well known to every student of the economic brancho overcome crises of overproduction is probablgedaon
However, the fact is that this level has not bemached for creativity and innovation, it is necessary to cethe market,
ideological reasons in some countries. In the Sdvigon i.e. demand. Demand is the engine of the markitthé@comes
was a cult of worker and work, and they were eveougp weaker, the market will disappear like a smile witha cat. In
that the worker makes complicated work instead afimple terms, we need to start with the birth ahdad. This
stupefying movements in contrast to Europe, Japdrother mechanism is not so simple. We believe, it is daget with
developed countries. Whatever it was, overprodacti@s redistribution of the money supply by high wagesdaurse
not reached. Moreover, they tried to raise producti when innovation and investment in new product &eady a
efficiency by improving the productivity of workeend not part of continuous production process). The mostqgfgrofit
due to machines which can do more in hundredssdrms minus innovation and investment in the hundredsnef
or millions of copies and also faster; or with infean quality products) goes working for wages, and then up & g
and precision. Now machines make machines and @gatsame country) of personal income tax of superriaimers,
create and improve machines. Creators are the esoBrt  shareholders and directors again redistributedutiirataxes
according to the ideology workers must increasgsubtracting investment in production). Due to ttigre is an
productivity. They cannot cause overproductionythave explosive growth of demand.
no demand for creativity. Demand in many ways is the market. If it does n@dte

A constructor’'s name is like the name of fashiothere is no market. Many countries (company,
designers, in the communist world there were oniges- businesspersons, artists, etc.) create a demardinfp the
expensive, highly developed and high-tech industriemarket. It would not be worth mentioning this trajswere
aircraft, helicopter, space. Wherever there issnnoame and there not developing some horrific crashes of espnaght
over concentration of resources, creativity is manifested. now because of the lack of understanding of sushmgple
Since resources are evenly distributed among all, mot thing. Paradoxically, if the entire money supply is
super concentrated on goods of the best creatorgeto concentrated in the hands of one person (or irhémgls of a
overproduction of the best over-achievements, withrs it few percent of the population) and they do not warghare
became increasingly difficult to get at least samsources. it, the market collapses. Otherwise, as the mofitHeocrises
Free art with Great Name in Soviet Union was, afiree, of overproduction shows, the entire money supplyrasiually
out of politics. moving into the hands of the owners of capitalt tkathe

industries’ owners. All the money supply may be im
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represented as the area of an “infinity sign” (feg@ rotated
horizontally). Here one part of the sign is moneyhe hands
of the capital owners and the means of productaonl the
other — all the the rest who do not have capitatadntrast to
the rich free working people (the turnover ratenat yet
included). In a normal economy, there are two equaats
(complex dynamic equilibrium, etc.). However, ifeoside has
outweighed the money supply, the market will calap
Paradoxically, if the capital, that is, the ownefsa small

number of industries, banks and just rich peoplas h

concentrated all the money supply and still groweh,rthen
the other side will not have this money supplyisiknown
that no money, no demand. However, companies, staaksh
in banks, real estate - there is capital. The maugply does
not exist in isolation from the goods and otherpgtedecause
on a desert island all the millions is paper. Itsisilar
situation if no product then no mondyeficiency of money at
the majority means that most of population will betable to
buy a product that is factories will no longer makerofit.
Profits will stop, the stock will fall, and thereillwbe no
salaries. No salaries and shares fall and peoglleush to the
banks for savings and banks will fall. Banks faldarealty
depreciate. Paradoxically, if someone becomesragtserich,
concentrates all the money in his hands and doewant to
share them, the entire economy will collapse, aadwiill
become a beggar. Paradoxically, the rich man caictbgust
with everyone; otherwise, all the wealth is fastdming a
penny.

This model explains in a simple way the crises
overproduction, because as soon as manufactureesala
money, demand falls and the market economy cokajiat,
if in the sight of infinity the owners of capitabiestantly
redistribute some of their profits back, i.e. ewqealthe
distribution of the money supply, the system cargs to
operate. If the richest men redistributed theifiprthen both
parties can grow indefinitely, since the collap¢he market
and the economy does not occur. This is economwcat
basic, simplistic and primitive level.

when radically new products appear for sale, and no
because of necessity. Moral obsolescence is crdptatie
appearance of a new, rather than the appearamaxessity.
That is the creativity expanding demand and irda#ictions
and dimensions in terms of volume and time, thigsmsethe
market capacity and removability of goods over tithdas
made the process continuous, in some cases byaribess
capacitance. The closer the product is to a workrofthe
greater the demand.

Paradoxically, conveyor and mechanical labor of a
worker led not to a decline of the role of credyivbut to its
growth. The conveyor's role in a simple mechanical
reproduction is rapidly reduced to zero. Reseanchdesign
core of firms, which designed not only goods, hisbahe
right line conveyor, appeared. In fact, a new amda
creativity has been born. The first "labels" comsight. For
repeating someone else's patent one could be krdagh
justice. Creativity is magnified in developing tpeoduct,
bringing it to perfection in the development of lteology
goods, bringing it to perfection in the developmefntthe
production line product, and bringing it to perfeat— all
this culminated in Japan, where all three procefisedly
became creativity. Modern firms are a scientificl aesign
and creative core that projects not only produsigte but
also line of its production and even advertisingl aales
strategy, bringing all aspects to perfection, amehtgiving
the production to other players. In addition, thgdayers
who produce goods and accessories often alreadyoare
dirm.

Technology and specialization, paradoxically, hasieed
to the death of creativity as such in the induditg,by making
turn, have led to an almost infinite variety of neveativity
forms and an endless variety of narrow creativestries and
strengthened the role of creativity. Narrow spéasibn has
led to an explosion of multivariate creativity.

To summarize these and other trends in the
development of a modern economy, which we consiader
other articles, we can argue about a greater rfobeeativity

Puzzlingly, the salary is the basic foundation lbé t and about the future economy as the creative ecpnom

modern economy, salary has caused limitless grosfth

Development of machines will not lead to a reductio

modern economyalthough the second most important iof the human role, but will lead to the Mastersistys when
credit, and the redistribution of income via shatases create everyone will be a Master or will strive to achieve

additional stream of money (wealth) back to alleféhis no

excellence.

wealth in a poor societyl he richest countries in the world

have greatest redistribution via wages, loansstastaares: in
the middle of the last century in America, as Laeotca
wrote, personal income tax for millionaires reacBééo [2].

Salary (credit, tax) is a form of demand, and tfogeethe real
engine of the market and formers playing area efritarket.
At first to them paid for work, then the creatomiself began
to sell his work.

But any needs have a limit, and the crisis
overproduction will come anyway. In addition, héne role of
icebreaker of needs play creativity and innovatidowever,
luxurious sandals by the original designers mayhgvto two
thousand pairs and more. On the other hand, nomihbuy
themselves two thousand identical boots. Neveghbeléhe
creative things you can have in infinite numbetsodsands of
designer dresses, a hundred ties, a dozen speagaa@o- not
at all uncommon for wealthy people. From creativegs, such
as paintings, you can collect the gallery. Moreptagtay, any
thing can be creative, designer, luxurious, originaght up to
the house and radiators.

The same is true for scientific and other innovatie-
people change phones as outdated or no longemfediie
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3. CREATIVE EDUCATION

We have the goal of education — Master. Mastehas t
one for whom daily activities are creativity, anel tegularly,
consistently and systematically receives a sigaificesult.

Tens of thousands of hours of work on the skillvero
Master. Master is a virtuoso of his thought and v/ of

othinking, because most of the Masters first craatahe

mind. Master is a complex mental skill, includiniglls of

observation. Master is a special set of human ftesli
Master is able to control himself and to work witlork

system habits. Master means the ability to creatstantly;
so Mozart created more than six hundred works. ddsta
special outlook on the world (worldview, ideologi8].

There is no qualification for all that, until noraf the

university could qualify Mastery. So far, in thesbease we
have obtained specialists.

In the future, we will most likely have to rebuitde
preschool, school, university and postgraduateiestugh be
able to earn up in time to tens of thousands of$before
maturity. We need a whole technology of industrial
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production of hundreds of skills, qualities, hapi&sid not
just knowledge, the whole ideology of educationt aoly
borrowed from art and training virtuosos and atgetbut
also in science and technology, that is, outstandaientists
and geniuses of design.

our mind, brain and body as versatile. Howevewilit be a
professional training without losing seconds ofdjnas in
modern virtuosos — universal training. This Mastencept
partly developed in the works [1, 3, 4].

This technology, in our opinion, will be based oM. MASTER OF EDUCATION

technology of developing observation skills,
mastering all types of thinking; accelerated mastem all

the basic kinds of creativity; mastery of insigtie state of
integrity; creative thinking. Such technology wile based
on technology of learning from childhood usingtak basic
kinds of creativity primarily on mental level. ltaans to
draw in the mind, to create shapes and objectseimtind, to
create any sound and musical objects in the mmbetable

habits

What is the purpose of learning? In the work "Tlyeor
of the creative process" [1], we considered thiecpss.
Firstly, the student must have entire knowledgehsas the
native language, that is, not to reason and imnglia
recognized and applied instantly "without hesitatidn
mind. Secondly, it should translate skill in visaalsensory
plane - an experienced doctor at a glance can iggs s

to build any movement of the body and complicated'face") of the disease as a coherent whole seird,Tla

complexes of the body form in the mind and then @ayb
them. That should make acquiring later skills eageaable
to manipulate any long formulas in the mind, skitisdo all
kind of mental work in mind. That is, from childhddo
develop a block of all kind of mind skills and otves block
of "external" art skills - of some arts and scierstdls as
basic education such as professional athletes ahsos,
and then take up the specialization.

It is to develop the mental basic skills from chibad,
i.e. to draw in the mind; to create forms, sculpfurouses,
cars, etc. in the mind; to create dynamic objefits)s,
situations, projects in mind; to create any kindrafsic and
sound canvas in the mind. As well as to solve mnwisl
ranging from simple to complex in the mind; calt¢eland
display a formula in mind; design in mind. Thatdscreate
in the mind the drawings, apparatus, devices, piogring
of mind, etc.; build skills in mind, that is to dgs skill,
dance moves, acting improvisation, the sports mevero
the smallest detail in the mind and be able to idiately
embody any thought up body composition, etc.

First of all, educate and train the base to workhi&
mind, discovered [3] in the vast majority of theolm
geniuses and successful figures in general, l@awotk and
do everything in the mind. Teach thinking pattestzpes,
sounds, music, designs, formulas and countlessasseto
be able to create all in the mind. And, based ennttental
basic skills to create in the mind and the extekesl skills,

person (personality, individual) has to change —yautistic
savants know and sometimes memorize tens of thdesain
books, but they are not creative, do not make disges. In
addition, fourthly, he must be able to apply thiimation.
However, is it ideal? Real ideal of learning —he Master,
who creates with this knowledge freely, and does it
constantly, permanently and perfectly, brilliantly.

Master is ideal of post-information society andigtng.

5. ELECTRONIC EDUCATION — IT MUST BE ONE
HUNDRED PERCENT OF GUARANTEED RESULTS

Briefly and simply, this concept “one hundred petce
education” implies that the program will not simpétease a
student, until he reaches the required level ofll,ski
knowledge and problem solving.

Firstly, he will return to the smallest nuances of
working off repeatedly, until he gains the knowleddf is
possible to retake endlessly, but only if a studews well
or perfectly, he will pass. Nobody of all those whigish
program, can be unaware.

Secondly, the program can start with the absolete,z
in contrast to the teacher. The start of the progan
absolutely be based on a minimum level of not only
knowledge but also skills. In addition, any matedan be
"scrolled" repeatedly until the student understands

Third, the program continuously generates invisible

professionally developed since childhood, has direatests, making the student pass an acceleratedongttten,

according to the needs, desires and demands tonpasg
years of specialization in selected areas and gsifes to
achieve the Master level. To put it simply, theufet of
education is the future of professional trainingit like
Leonardo da Vinci that is professional in all ar@asonce
using synergistic cumulative effects of differepiesialties
and disciplines of art.

This is professional training since childhood, this is

training like Leonardo da Vinci. Do not only proeid
skills that arefew steps forward, if a question is not fulfillegl the level of

information in childhood but mental
impossible to forget and lost. Although we all hate legs
from birth (exceptions do not count), all of us farany
months just learn to walk. We learn to see, eaneligest
food. We have been learning to control the bodgpé
movements. So why do we think that learning to rthe
mind, the brain, and ourselves is not necessarg?livious
that even if you had the ability from birth, you wdd have a
long time to learn to control. After training watkj, an
infant should be taught to control the brain, mifeklings,
because at this time he learns to control himseléyalk, to
manage his physiology. After acquiring walking @hiland
physiology control, we will have at least three nget train

Zeszyty Naukowe Wydziatu Elektrotechniki i Automd®@i ISSN 2353-1290, Nr 46/2015

unsteadily study, poorly spent or unexplored ar€he
program can be in contrast to the teacher congtahécking
and testing directly in the process of learninghvétvariety
of methods. Well-protected and properly made sysiem
almost impossible to cheat (there is not only paagy; and it
still will take you through the necessary nuaneesl those
who really know, will not even notice that theresnamcheck
up.

Fourth, it just does not let the student make nioae a

master or not done.

Fifth, the program in this concept will simply redtow
the student to bypass or ignore not only some radter
subject, but also even the smallest important keintp
nuance. The pupil is held through a model of meskdl
with the entire tiny nuances model and he repeateaéses
with thinking all mental skills. Students also cahneglect
to do tasks or exercises, which are, create in aushy that
students must have "knowledge" (mental model afgtor
mental model of experience) or "mental skills" neliess of
the desire to learn the material. A mental modehd with
a mental skill.
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Mental skills and self produce knowledge and it ishown, the more taped the desire to create anditévwdry
partly a conscious mental skifkor example, if a student hasactivity. If beauty is evolutionary in all forms, society

reproduced visually in his mind some object for a few
thousand times, he produces a mental skill to dblét can

reproduce that object quickly in his mind at anydiand

some even cannot forget it after ten yeatswever, in your

mind you do that thousands of times fastmnetimes it is
in an hour.

Sixth, the student can take in the material quiakly
slowly depending on the ability to learn the materiA
normal program can generate again and again ak raod
more simple tasks, modern software and storage ipatesv
you to install tens of thousands of tasks for etaglic and
nuance, and even generate new original tasks tipa
moves in the most comfortable plane and with theedp
necessary for an individual. You can generate thallest
and affordable steps, break complex tasks into rectbuwf
small and basic ones.

based on the cult of beauty intensively develogswsnder,

the cult of beauty existed in Ancient Greece, wheas an
incredible amount of geniuses in relation to th@dation
and time. Another cult of beauty was deliberatedyaloped

in Japan in the era of technological breakthrouggrtly
supported in modern China at the expense of Culfline
Renaissance had the cult of beauty. Technological
explosions and blossoming flowers in Japan are
accompanied by a certain cult of beauty. There ns a
observed correlation between the cult of beauty and
massive appearance of geniuses.

Beauty brings Attention and causes Love as full
attention; Love causes Passion as mastering anterwry
phenomenon. There is a clear evolutionary trendkiRj
Beauty is picking the most evolutionary phenomertauad
them, the perfect things, the pursuit of beautthés pursuit

There is also a seventh, twentieth, hundredth s thior evolution, and creation of beauty is creatiwelation.

concept of "one hundred percent of guaranteed ilegirror
"one hundred percent result" we partly revealedtlie
monograph "Problems of knowledge representation
information technology" [7], and many other artglaNe

We clearly face a psychological mechanism of evofubf

humankind. A society based on Beauty develops abyuit

itself strives for beauty; it tends to all thakiglutionary.
The cult of beauty in all forms is the cult of ewtibn

consider knowledge as a mental skill and mental ehodand creation. In the society of Masters, the céilbeauty,

which is produced by the mental skills and expegen
Any skill requires Mastery and Master. Some oflskil
can do with the program on a good level.

6. CULT OF BEAUTY AND GENIUS

6.1. Beauty, evolution, perfection, development,
enhancement, elaboration

Master Cult, Excellence Cult, etc will have to exal

The future is not technology. This is Master, Great
Society, Cult of Beauty, and Cult of Mastery likhet
Ancient Greece.

7. SOURCES OVERVIEW

The concept of beauty as an evolutionary mechanism

Beauty, as shown in the work "Theory of the creativwas considered by I. Efremov and many others iif, 3-

process: The structure of the mind (intellect) [f, the
primary internal evaluation of consciousness péidac
phenomenon, i.e. evolutionary phenomena, in akikiand
aspects.Beauty is the assessment of the evolution of
certain phenomenon — not only objects, individubig, also
knowledge of the philosophical and scientific thesy all
new creatures, actions, and even thoughts. Anyué&ual
and perfection, estimated by us, will be evaluaidsdthe
beauty of varying intensity — from the simple nessé& the
complex manifestations of comparison. So then thekvof
beauty, beauty creating, what do the creators,beila really
creative evolution. In addition, any new creatiyiperfect,
evolutionary in any aspect, is the work of beaaty,in art.
Beauty is an intuitive estimation of evolution.

4], but in this article Beauty is regarded as a pa@hensive
assessment of evolutionary phenomena, irrespegtioethe
type of activities. Mechanisms of "Beauty-Love-Rasgs
'‘Beauty-Creation" and others are the evolutionary
mechanisms of the human population as a whole
complementing the genetic evolution of the evolutid the
brain, consciousness, society, etc. The Cult ofuBeds
considered as a cult evolution, gently stimulatitite
development of society.

J. Howkins, R. Florida [9], T. Kacerauskas, M. 8di0],
D. Batten, S. Cunningham, K. Dopfer, A. McRobbi#][1
J. Putts studied creativity and the economy, Creati
Industries, Creative Economy at al. Some of thagboas
consider Creative Economy only as a part of thenenyy.

Thus, if beauty is an evolutionary assessment gf aWhereas we show that the creative element has ecdherg
phenomenon in any industry and profession, then amart of the work (as a some percentages of thé waiek)

activity is transformed into art and creativity lefauty in all

its forms, that is, creator of beauty is the creafaevolution

(and partially novelty) in all aspects. That is wiyen the
scientists of most diverse specialties wrote endstisally

about the beauty formulas, theories, ideas, wrbtatathe

same well-known designers and even engineers, gistéo

athletes, soldiers, philosophers [1] and all tlyairies of the
intellectual labor of all infinite shapes and forrvéoreover,

the ideal of this activity is not a specialist, lautnaster. Then
the foundation of the modern value (not prime co$tjhe

goods is creativity in all forms and aspects.

6.2. Cult of beauty

Under assumptions in
Process” [1], a sense of beauty associated withtieiy and
partially with genius, and the stronger the serfdeeauty is

54

absolutely all areas of the economy, even classieas such
as agriculture (new products, new methods managgmen
construction, mining industry (new methods of exatmn,
mining, processing, refining, offensive miner Stakbv
who performed dozens of norms). Therefore we cemsid
Creative Economy not as a separate part of theomepnbut
on the future of the economy as a whole. At theestime,
we consider the issue from various sides such gritbee
theory, economics, neuropsychology, psychologyatore,
etc., providing a philosophical synthesis of ak #ciences,
including the concept of beauty and creativity as a
evolutionary mechanism, some genetic and psychwdbgi
characteristics of the human species, allowing itvtn the

“Theory of the Creativeevolutionary race.

Creativity in school and education, creative leagnin
general, were engaged by A. Craft [14-16],
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H. Parchurst [cit. in 22], S. Scoffman [17], P.Bard, 7.
T. Cremin, M. Carnoy, D. Davies, M. Fryer [19],Guilfred,

H. Gibson, D. Hayes, B.Jeffrey [16], M. Joubert,
R. Dineen [cit. in 22], S. Parness, P. Kind [20],R®dgers, 8.
J. Russell, D. Treffinger [18], A. Wilson, H. Walige
[cit. in 22], R. Shaheen [22], K.Kim [21] and othe 9.
[cit. in 22]. Here we consider the goal of any itiag as a
Master with continuous creativity, because we teal@ok at
the training with other hand. Questions of guarast@vith a
probability closed to unity) education were engadad
P. Galperin [cit. in 12], B. Badmaev [12], V. Salatv [13],
V. Shahidganian [cit. in 7], L. Landa, B. Skinner,
N. Crowder. But the creation of a separate thedrjooe
hundred percent of guaranteed training" at thegmekevel

and with current feasibility (PCs, computer netvgrk 13.

breadth of software, media, cognitive, psychologiedc.
features) was proposed by the authors [7]. As wasllits
development as a pedagogical concept of one hundred

percent of excellent study in which it will be jusbbody 15.

without perfect knowledge and skill among those \have
passed to the highest level of the program, aldongs to
the authors [7].
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KREATYWNE SPOLECZE NSTWO, KULT PI EKNA | PRZYSZtO SC EDUKACJI

CechyPostinformacyjnego Spotecastwa i przyszié¢ rozwoju spoteczestwa, m.in. Spotechstwa Kreatywnego,as
omawiane w artykule. Jest to najmyy etapPostinformacyjnego Spotecistwa, ktéry zapewni spoteazstwu kreatywnéé
i pickno. § takze omawiane problemy korespongtg z "gospodatkkreatywny" (czyli gospodark opart na kreatywnéci)
oraz eduka@ kreatywry w Spofeczéstwie Kreatywnym. Edukacja Kreatyw§w jest wymaganiem nowoczesnej
gospodarki, bez ktérej w dej mierze nie potrafi ona skutecznie istni€>otrzebne rozwranie zadania przgia od
spoteczéstwa informacyjnego do spotedmtwa MistrzOw, od wiedzy pedagogicznej - do misia@ we wszystkich
formach, jak réwnigte, ktére g przefciem od kultu wiedzy do mistrzostwa.

W  przyszidgci

najprawdopodobniej dolzie potrzeba odbudowania przedszkoli,

szkoly, Imtzd studidw

podyplomowych, aby méc przeznaéayawet dziegitki tysiecy godzin zdolnych spowodowaozwéj twdrczego méfenia.
Potrzebna jest cata technologia produkcji przenmwsjosetek umiejtnosci, cech, nawykéw, a nie tylko wiedzy, cata
ideologia edukacji, nie tylko uzyskana od sztulisztatcenia wirtuozOw i sportowcéw, ale réwniey dziedzinie nauki

i technologii od wybitnych naukowcéw i geniuszy.

Stowa kluczowe:kreatywne spotecastwo, gospodarka kreatywnagkmno, mistrz, umigjtnos¢, geniusz.
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