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The development of electronic commerce over thé pageral years has pro-
gressed very rapidly. On 25 December 2014 the GoesWRights Act, which ap-
plies, among others, to e-commerce, came into fdrhe act introduces new rules
for consumer protection as a consequence of théemgntation of the Directive
2011/83/EU into the Polish legal system. This impdatation resulted in, among
others, changes in the formulation of rules andllagns of electronic services, in-
tensification of the information obligation and &ton of legal barriers to cross-
border e-commerce. The need to adapt websitedda trfoublesome for entrepre-
neurs, however the increase in the catalogue cfuroer rights should increase the
number of electronic transactions.
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1. Introduction

Traditionally, electronic commerce is divided inwo types: business-to-
consumer e-commerce including purchases made byahg@iersons, most often in
online stores, and business-to-business e-commdriod consists in purchases of
goods made by entrepreneurs for production oribligton purposes (bulk pur-
chases) [4]. Usually, the consumer’s position ia telationship with the seller is
weaker, which is why the provisions formulating frénciples of online trading
and consumer protection in relationships with thé&repreneur are of particular



importance [5]. The article presents an overvievk®f mechanisms and law in-
struments underpinning the functioning of e-comraencPoland.

On 30 May 2014 the Consumer Rights Act was pasgedhe act came into
force on 25 December 2014 and it significantly geahthe legal regulations con-
cerning the conclusion of contracts (including #l@uic contracts) with the con-
sumers. The new act is the result of the impleatant of the provisions of the
Directive 2011/83/EU of the European Parliament ahthe Council of 25 Octo-
ber 2011 on consumer rights into the Polish legslesn, and a further step in the
process of harmonisation of the Polish law with Bi¢ law [13]. The EU law is
aimed at full harmonisation of internal regulatiafsMember States. Harmonisa-
tion has two functions: it ensures common consupnetection rules on the EU
market and establishes the same protection stasm@ad regulation mechanisms
[1]. The unification of the regulations concernimgline trading should result in the
increase of the share of Polish companies on then@mity e-commerce market.
It is worth pointing out that in 2014 alone, th@ss-border sales resulting from
contracts concluded electronically increased by 5%

By introducing the new consumer protection ruleshi®lv undoubtedly
strengthen the consumer’s position in the relatignsvith the entrepreneur), the
act amended the Civil Code regulations on salegacs concluded with consum-
ers and repealed the Act of 2 March 2000 on th¢eBtion of Certain Consumer
Rights and on the Liability for Damage Caused lWyamgerous Product (Dz.U. of
2012, item 1225, consolidated text) and the A@Q©f8uly 2002 on Specific Terms
and Conditions of Consumer Sale and AmendmentleddCivil Code (Dz.U. of
2002, No. 141, item 1176, as amended).

The act is an attempt to present the primary damstof changes in electronic
commerce and problems with their interpretation mmolementation by entrepre-
neurs.

2. The new regulation

2.1. The definition of a consumer

The Consumer Rights Act amended Articlé 8Pthe Civil Code formulating
the definition of a consumer. In accordance with ¢content of this article “a con-
sumer is a natural person who carries out withetiteepreneur a legal act not di-
rectly related with his/her business or profesdi@adivity” [10]. Previously this
article stated that “a consumer is a natural pevgbo carries out a legal act not
directly related with his/her business or profesalactivity”.

The new definition was made more precise by theatitn of the other party
to the contract, which should be the entreprenthe extended definition in this
regard should be viewed in a positive light aseipk to avoid many interpretation
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problems. This change was dictated undoubtedihéwish to extend the scope of
application of the consumer rights provisions taurel persons who, although
perform actions related to their business or psifesl activity, act for purposes
not related with such activity [14]. This solutishould lead to the elimination of
the problem with appropriate qualification of duature contracts. The extension
of the content of Article 22of the Civil Code leaves the contracts the parties

which are natural persons who do not conduct basimetivity or the contracts

concluded by natural persons with entities whoraeentrepreneurs outside the
scope of the consumer rights act.

It is worth pointing out that the act gives the semer status only to a natural
person. A legal person or organizational units w&h®not legal persons with legal
capacity under the act, e.g. registered or limgadnerships, cannot be considered
a consumer. The situation remains unchanged whemm eutities do not conduct
business activity, as in case of e.g. associatiofisundations.

The condition for considering a natural person @somer is the performance
of a legal act not “directly related with the biuess or professional activity” of the
natural person. This is essential for qualificatddrihe contract because the provi-
sions of the consumer rights act can be also applicase of legal relationships
between a natural person conducting business tgcavid an entrepreneur. The
definition of the term “consumer” does not speaifiiether it refers to a natural
person conducting business or professional actrityot. It is necessary, however,
for the legal act not to be related with his/hesibass or professional activity or be
related with it only indirectly.

Often the assessment of whether the given actiogldged with the activity of
a natural person is very problematic. The obligatm prove that the given action
is not related with the business activity, in adeorce with the general rule speci-
fied in Article 6 of the Civil Code, is incumbenpan the consumer [3]. According
to the case-law of the Supreme Court the consuomract should serve the own,
personal needs of the person concluding it or @isfhmediate family, but may be
concluded in order to ensure the proper functiowiingpe household [15].

It is worth noting that although the legal act @adrout by the consumer most
often has the form of a contract against paymeis, not always the case. The act
can also be unilateral, in the form of e.g. witlvemhfrom a contract.

2.2. Information obligations of entrepreneurs

The range of information obligations of entrepresen consumer trading is
broad. The catalogue of such obligations with régar consumer distance con-
tracts is specified in Articles 12-26 of the CongurRights Acts [7].

In the light of Article 12, paragraph 1 the entespgur shall inform the con-
sumer in a clear and comprehensible manner incpéati about the main features
of the good or service, the way of communicatiothwhe consumer, his/her iden-

274



tification data, business address, email addresstapaddress to which the con-
sumer can direct the complaints, total price orueenation for the good or service
including taxes, as well as transport, deliverystpbservices fees and other costs,
payment method and deadline, manner of and deddlingerformance of the good
or service by the entrepreneur and the procedurééndling complaints applied
by the entrepreneur, manner of and deadline forwgian of the right of withdraw-

al from the contract, and a template of the witlhddaform, and finally about the
existence and content of the guarantee and afes-sarvices and the manner of
their implementation [7].

The obligation to provide information about keyratmts of the concluded
consumer contract in a clear and comprehensibleeraintroduced by the provi-
sions of the act increases transparency and safétgnsactions.

In accordance with Article 17, paragraph 1 of tbeia case of distance con-
tracts against payment, concluded with means daftreleic communication, the
entrepreneur must provide the consumer in a clediegible manner, immediately
before the order is placed by the consumer, wiibrination concerning main fea-
tures of the good or service, total price, inclgdiransport, delivery, postal ser-
vices fees or other costs, term of contract or reammd conditions for contract
termination or the minimum term of the consumeb#igations under the contract
[7]. Particular emphasis was given to the obligatio inform the consumer about
the payment-based nature of the good or servidighhof Article 17, paragraph 2
the consumer should confirm that he/she is awaréigher obligation to pay
resulting from the concluded contract, most oftgrselecting an appropriate but-
ton [7].

It is worth noting that in accordance with Artid@, paragraph 1, section 14 it
is the seller who shall inform the consumer abbatterm and content of the guar-
antee, if it was additionally granted by the manotifeer or the distributor [7].
Information about products on the websites showlgtain this information and
respective files should be placed directly on thedpct fiche or on the store’s
website created specifically for this purpose. ke seference to the manufacturer’s
website with a link does not fulfill the above infiaation obligation.

It can be concluded that the range of informatibhgations of the entrepre-
neur was considerably extended with the provis@irtie Consumer Rights Act of
30 May 2014. However, particular significance hatthe extension of the scope
of information, as much as the form of their prauisto the consumer and the
deadline for fulfillment of such obligations by teatrepreneur. Under Article 18,
paragraph 1 the entrepreneur must, not later thémeabeginning of order place-
ment, provide on the websites used for electroaioroerce the explicit, clear and
legible information about any limitations to deliyeand accepted methods of
payment [7].
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Provision of necessary information to the consusieuld be made not later
than at the moment he/she expresses a wish to el by the distance contract.
Therefore, the consumer should be informed abautéta specified in Article 12,
paragraph 1 not later than when he/she uses thee'ghe order” button or other
button with an equivalently unambiguous expresgipn

The provisions of the act specify, in exceptiontlations, a limitation to the
catalog of information obligations of the entreen In case the technical charac-
teristics of the applied mean of distance commuiaodimit the size of the infor-
mation to be provided or the time to provide itg(ea text message) Article 19
states that the entrepreneur shall provide theurnes before the conclusion of the
contract, with at least information concerningtti¢ main features of the good or
service provided by the entrepreneur, 2) the desigm of the entrepreneur, 3) the
total price or remuneration, 4) the right to witkndrfrom the contract, 5) the term
of the contract, and in case the contract was aded for the indefinite period of
time — the manner of and conditions for its terriora[7].

The remaining information must be provided by th&epreneur to the con-
sumer in a clear and legible manner, in a way spording to the type of the ap-
plied mean of distance communication.

In accordance with Article 13 information conceqirl) the manner of and
deadline for the execution of the right to withdritam the contract, as well as the
template of withdrawal form, 2) the costs of theume of the product, in case of
withdrawal from the contract, which are incurred thg consumer if due to the
nature of the products they cannot be sent badk regular postal service, 3) the
obligation of the consumer to pay reasonable dostgred by the entrepreneur, in
case the consumer withdrew from the contract afidamitting a request to begin
the provision of the service to the entreprenédhe,@ntrepreneur may give the con-
sumer, with the use of the template, the instrastion withdrawal from the con-
tract attached as Appendix No. 1 to the act [7]sBlolution is a significant facili-
tation for the entrepreneur conducting businegsigconline, as provision of such
template to the customer results in fulfillmenttioé information obligation in that
regard.

The use of the instructions template concerningridfi@ to withdraw in the
trading sector will enable the entrepreneur to dgmapth the above-specified in-
formation obligationsNon-compliance with the statutory content and ttoalenof
providing the consumer with the information resuttsegative legal consequenc-
es. Under Article 29 lack of information about tight to withdraw from the con-
tract results in extension of the withdrawal perigd12 months, and in accordance
with Article 23 lack of information about additidneosts exempts the consumer
from incurring these fees (it applies also to coshating to the return of
goods) [7].
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A certain facilitation is formulated also in ArteeR1, paragraph 1 in accord-
ance with which the entrepreneur shall providedtesumer with a confirmation
of the conclusion of the distance contract on aldiermedium within a reasonable
period of time after the contract conclusion, ratet than upon delivery of the
good or before commencement of the service pravigif. It will enable the en-
trepreneur to fully eliminate paper correspondenamntacts with the consumer in
the area of e-commerce.

The burden of proving that all information obligats under the provisions of
law were fulfilled shall rest upon the entrepreneur

In the light of the provisions of the Consumer RigAct of 30 May 2014 the
principles of creating web service regulations hakanged. Apart from the in-
crease of the amount of information which the satheist include on the online
store website (from 6 to 21), it is worth notingttlit should include specific terms
and conditions for contract conclusion and medirimal requirements specified in
the act (e.g. the above-mentioned obligation tariles the order button with the
phrase “the order with obligation to pay” or otleguivalent unambiguous phrase).
Moreover, the provisions concerning the purchagimgedure should be correctly
formulated, i.e. cannot violate statutory consumgits, but also cannot contain
solutions considered to be impermissible statupooyisions entered into the regis-
ter maintained by the President of the Office ofrpetition and Consumer Protec-
tion. Unfortunately, this problem is one of the mnfsequently recurring errors in
the process of formulation of regulations for e-cegnce stores.

2.3. The extension of the consumer rights

The manifestation of pro-consumer solutions ofdhein question is the ex-
tension of the consumer’s right to withdraw frone ttontract. The act unified the
period for withdrawal from the distance contractlee contract concluded outside
the company’s place of business in all states withe European Union, which
improves cross-boarder trade. As already mentiaiee, the period to exercise
this right was extended from 10 to 14 days. In ¢heeentrepreneur does not per-
form his/her information obligations, the perioceigended to 12 months, whereby
such period is calculated from the day on whichitiigal 14-day period ends [7].
If the consumer is informed by the entrepreneumnalize right to withdraw from
the contract within the 12-month period specified\ae, such period for withdraw-
al from the contract ends 14 days after informatibout this right is provided to
the consumer [7].

The consumer’s position has been, therefore, stgmfly strengthened, and
granting him/her a new tool aiding in the fightdrercise his/her rights helps to
ensure safety of e-commerce.

It is worth emphasizing that the notice of withdeasirom the contract may
take any form, the act does not specify any formaguirements in this regard.
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Such notice may be submitted with the use of d@eathfiorm. The template of such
document constitutes an appendix to the Consunggnt&Act. Although the entre-
preneur may enable the consumer the submissiomuasf sotice via electronic
means of communication, under Article 30, paragrépiso in such case he/she
must provide the consumer with a confirmation afeipt of the notice of with-
drawal from the contract on a durable medium (eig.email or by submitting a
notice via the entrepreneur’s website) [7]. As eagited above, the use of the
form is on the one hand a facilitation for the epteneur, but on the other hand it
may be beneficial to the consumer. This solutiosuess the fulfillment of all re-
quirements necessary to terminate the contractlwded between the consumer
and the other party to the contract.

The act formulates a closed list of cases in wtiehconsumer may withdraw
from the contract. Such possibility was specified 8 cases listed literally in Arti-
cle 38 [7].For example, the consumer has no such right in ohsentracts for
delivery of digital content not saved on a tangiledium. Under the previous act
the withdrawal right was excluded only in casealés of tangible data media [9].
The withdrawal right is also excluded for contratis subject of which is a prod-
uct which deteriorates quickly or has a short etwn date, or the subject of
which is a product delivered in a sealed packagg #iter opening of the package,
cannot be returned for health protection or hygiemiasons if the package was
opened after delivery. What is important, we canctade from the content of
Article 28, paragraph 1 that in regard to servioetacts, if the consumer agreed,
the right of withdrawal from the contract after jmemance of the full service may
be excluded. The entrepreneur should provide ttirmation before he/she be-
gins execution of the subject of the contract THis solution is also more benefi-
cial to the consumer. In the previous legislatithe loss of the withdrawal right
could occur already as a result of commencemepédbrmance of the contractual
service.

The act introduces detailed solutions concernirtieseents with consumers.
In accordance with Article 31, paragraph 1 uporimaof the notice of withdrawal
from the contract the entrepreneur must immedigtedy later than within 14 days)
refund all payments made by the consumer, includeliyery costs. Given the fact
that the requirement to return the good is the wmes’s responsibility, the entre-
preneur who did not declare a good pick-up servitay refund the payment only
after he/she receives the good or a confirmatiadisgatch of the good [7].

The refund is made with the payment method usethéyconsumer. An ex-
ception is made in case the consumer agreed tfemedit method of refund that
does not entail additional costs.

As a rule, the costs relating to the consumer’'igvawal from the distance
contract are incurred by the entrepreneur. Howdkerconsumer shall cover direct
costs of return of the good, unless the entrepreagreed to cover such costs or
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did not inform the consumer about the need to ceueh costs. A similar excep-
tion applies to the cost of delivery of goods exiteg the cost of the cheapest,
regular method of delivery of goods by the entrepue, if the more expensive
delivery method was selected by the consumer ewgyiar delivery instead of a
regular postal service. In case the informatiorigation under Article 12, para-
graph 1, section 9 is not fulfilled by the entreper, i.e. in case the consumer was
not informed about the loss of his/her right tohditaw from the contract and con-
sequences of its execution (about the period anbdlodeof execution of the right to
withdraw from the agreement, and about the temmlhthe withdrawal form), the
seller is responsible for the reduction of the gabfithe good resulting from its use
extending beyond the level required to establishrtéture, features and function-
ing of the good [7]. Article 34, paragraph 3 statieat in case of delivery made to
the consumer’s place of residence upon concludidineocontract and if due to the
nature of the good it cannot be returned with #gutar postal service the cost of
receipt is covered by the entrepreneur [7]. Moreotree consumer does not incur
the costs of delivery of digital content that i¢ saved on a tangible medium, if the
consumer did not agree to delivery of such corbefdre the end of the period for
withdrawal from the contract or was not informeduatbthe loss of the right to
withdraw from the contract upon giving such consemtlid not receive a confir-
mation of contract conclusion on a tangible medium.

The Consumer Rights Act of 30 May 2014 covers \tilscope also the issue
of the use of the purchased good by the consumeada of withdrawal from the
contract. It is worth reminding that the repealgdtite new regulations Adaif 2
March 2000 on the Protection of Certain ConsumeghfRiand on the Liability for
Damage Caused by a Dangerous Product includeddefined statutorily term of
“usual managementwithin which the consumer had the right to usedbed in
compliance with the intended use [11].

In accordance withrticle 34, paragraph 4 the buyer is responsibidte re-
duction of value of the product which results friasuse extending beyond the use
necessary to establish the nature, features amtidning of the product, unless the
entrepreneur did not inform the consumer aboutritjiet to withdraw from the
contract in accordance with the requirements [her&fore, this obligation is de-
pendent on the prior notification of the buyer abais/her right to withdraw from
the contract. The provision specifies the extenwtioch the person making the
purchase can use the good in the period in whielwithdrawal from the contract
is allowed. The consumer is obligated to be in ghaver the ordered good until it
is returned. After the receipt of the product,titpe, status, completeness can be
checked and its functional characteristics candséi®d. It should be assumed that
the scope of such activities does not exceed tigsriof the customenf the sta-
tionary shop [6]. A similar position was taken hmetrecital 47 to the Directive
2011/83/EU, the implementation of which is the Qoner Rights Act of 30 May
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2014 [13]. It can be concluded then that the ppies for using the good in the
period before withdrawal are currently slightlyddseneficial to the consumer.

Payment of the compensation for the reduction afevaf the good that is the
result of activities extending beyond the abovezdbed activities necessary to
familiarize oneself with the good is the consumegsponsibility.The amount of
compensation due to the entrepreneur may inchodés of cleaning and repair, or
the need to lower the sales value in the next &@it, which is a consequence of
the use of the good.

2.4. The unification of the rules of liability ftine quality of the sold good

Upon coming into force of the Consumer Rights Act2b December 2014,
the new solutions concerning the liability for gtyabf the good sold to the con-
sumer became binding. This regulation was trarefieinrom a separate act (Act of
27 July 2003 on Specific Terms and Conditions ohsLmner Sale and Amend-
ments to the Civil Code) to the Civil Code [8].

The Civil Code introduces a unified liability regenfor improper quality of
the good, based on the warranty scheme. The poogisio not introduce differ-
ences between the contracts concluded with entreprs or in consumer trading.

Among the new solutions, particular importance #hdoe placed on the re-
placement of the previous phrase of “inconsistesfcthe good with the contract”
with the term “defect”. Article 556 of the Civil Ce states that the seller is respon-
sible to the buyer under warranty, if the sold gbag a physical or legal defect
[10]. Physical and legal defect were defined sdpfrawith reference to the phys-
ical defect it is worth to point out that Articlés& of the Civil Code extends the
scope of its definition. A physical defect occuitsen the sold good is incompatible
with the contractThe term “inconsistency with the contract” usedhiea legislature
cannot be considered synonymous with the term dreclun the earlier entrepre-
neur’s liability system in consumer trading. It yplefines the physical defect and
specifies when such defect occurbe catalog of cases in which the inconsistency
of the sold good with the contract is establishiedluded in Article 5560f the
Civil Code, is open and based on solutions adopt#ite acts previously in force.

Particular significance for the entrepreneur ad aglthe consumer have the
warranty terms which have been extenddte amendment definitely improved the
situation of the latter.The period for establishing a physical defect dpsgtiin
Article 568 of the Civil Code was extended to 2rgea@ounting from the moment
the good was released to the buyer [1{0he buyer is a consumer and the subject
of sale is a used movable, the seller’s liabiligzynibe limited to no less than a year
from the day the good was released to the buyerase of defects in real estates,
the 3-year-long term was replaced with a 5-yeag-ligmm.

Also the regulation on the consequences of exdith® periods for meeting
claims has been changed. Under Article’s&@&he Civil Code, the period for pre-
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sumption of a defect of the purchased good wasndetk from 6 to 12 months
[10]. Filing a complaint by the buyer within 12 niba from the day the good was
released results in a presumption of defect atrtbent the good was released to
the consumer. Thus, during the first 12 monthshefgeriod, until the complaint is
filed, the burden of proving that the defect res@ilom improper behaviour of the
customer lies on the entrepreneffter that period it is the consumer who must
prove that the defect existed upon the releasheofood. Application of this solu-
tion often decreases the consumer’s possibilitegxercise the rights resulting
from the warranty.

In accordance with Article 568, paragraph 2 of @iell Code, the one-year
limitation period for submission of the requestrefnoval of the defect or ex-
change of the sold product with a defect-free anealculated from the day the
defect is established by the buykr.case a party to the contract is the consumer,
the limitation period may end before the periodcéfped in Article 568, paragraph
1 of the Civil Code i.e. 2 years [10]. Thus, it lien significantly extended.

The provisions of the act introduce a one-yearl foaiod for submission by
the consumer of a statement of withdrawal from ¢betract or price reduction.
In accordance with Article 568, paragraph 3 of @iél Code if the buyer request-
ed the exchange of the good with a defect-freeanemoval of the defect, the
period for submission of the statement of withddafem the contract or price
reduction begins with the moment of ineffective iexpf the period for the good
exchange or defect removal (final date) [1d]he consumer’s request of e.g. re-
moval of the defect, does not result in the losghefright to submit a declaration
of price reduction or statement of withdrawal iseaf lack of reaction of the sell-
er or nonperformance of an effective repair anéfeéctive expiry of the period.

It is worth emphasizing that the order in which thger can request the set-
tlement of individual claims has also changed. Bef?b December 2014 the cus-
tomer could request the repair or exchange of tioel gvith a new one. Only when
the repair or exchange entailed excessive diffiesilthe consumer could withdraw
from the contract and request a price refund aepreduction for a defective prod-
uct. In the current legal system it is the buyeovdecides about the manner of
bringing the good to a satisfactory state. Artle#®, paragraph 2 of the Civil Code
states that if the buyer is a consumer he/she matgad of the proposed by the
seller way of defect removal, request the excharighe product for a defect-free
one or, instead of an exchange of the product,esigihe removal of the defect,
unless bringing the good to conformity with the waat in the manner selected by
the buyer is impossible or would require excessiosts in comparison with the
manner proposed by the seller [10].

Equally important is the fact that the buyer redaafl rights in case the court
proceedings are initiated and these rights aredapendent on the elapsed period
of time or the previously selected way of bringthg good to the state conformant
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with the contract. Under Article 568, paragraphf4he Civil Code in case one of
the rights under warranty is enforced in the prdoegs before the court or the
court of arbitration, the period for performanceotiier rights of the buyer under
warrantyis suspended until the final termination of thegesdings [10].

4. Conclusion

The paper focuses on the essentials of polish aggob of the functioning of
e-commerce. The Consumer Rights Act of 30 May 2014 introducedhrage of
changes in the scope of obligations of entrepreneamducting business activity in
the e-commerce sector. These changes require méjuisof the online store regu-
lations, order submission systems or rules on gdiogithe consumer with all nec-
essary information to the new requirements

Violation of information obligations leads to thetension of the consumer’s
rights. One of the examples is the extension ofpiréod for withdrawal from the
contract in case the consumer was not informed taiheuright to withdraw from
the contract.

Such action is also a criminal offence under theypefences law. Under Ar-
ticle 139b of the Petty Offences Code a person wiithin the scope of his/her
business, concluding a contract does not meet negents of providing infor-
mation or issuing a document specified in the mionis of the Consumer Rights
Act of 30 May 2014 (Dz. U. item 827) is liable tdiiae [12].

On the other hand, the act strengthened the com®upusition in regard to
the conclusion of online contracts. The obligationnform about all costs result-
ing from the contract was introduced; the periodvithdrawal from the contract
was extended. The term of a “defect” was restonetithe principles of liability for
the goods with defects were unified, with the peério exercise warranty being
simultaneously extended, which at the same timeeased the freedom of the con-
sumer in the choice of the right that he/she wigbesxercise in case the good is
incompatible with the contract.

Application of the new solutions causes a rangproblems, often technical
in nature. Ambiguities concern in particular thediand manner of performance of
certain information obligations. Such doubt arisesase of the obligation of the
entrepreneur to inform the consumer about the obtethe guarantee. Often the
amount of information on websites does not allomefaclear and legible message.

Legislative solutions in the area of consumer miovis integrated the Polish
and UE regulations in this extent, and the consupnetection mechanisms that
were implemented on their basis, despite certaimtebmings, should be viewed
as positive. However, less than a year after theva consumer protection came
into force, it is too early for drawing conclusioaisout its real influence on online
commerce.
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Ustawa z dnia 20 maja 1971 r. Kodeks wykrac@ez.U. 1971 nr 12 poz. 114).

Dyrektywa 2011/83/UE z 25 pdziernika 2011 r. w sprawie praw konsumentow,
zmieniapca dyrektyw Rady 93/13/EWG i dyrektygv1999/44/WE Parlamentu Euro-
pejskiego i Rady oraz uchyiga dyrektyw Rady 85/577/EWG i dyrektysn97/7/WE
Parlamentu Europejskiego i Rady (Dz.U.UE L 304/64).

Uzasadnienie do Rdowego projektu ustawy o prawach konsumenta, Dri20i6,
http://sejm.gov.pl

Wyrok Sdu Najwyzszego z dnia 26 wrgeia 2007 roku, IV CSK 122/07, OSNC-ZD
2008/3/74).
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